WHO LISTENS TO SPORTS RADIO? E=_._.—.
56.8% of sports radio listeners have a college degree. PENSH:DLH

e Sports radio listeners are 42% more likely to have a Masters degree than the average American. (( 94_5 FM ))
Sports radio listeners are 63% more likely to have a Bachelors degree than the average American.

19.3% of sports radio listeners are female.

$ $ $ $ $ $ w * e 80.7% of sports radio listeners are male.

* 54.8% of sports radio listeners have an income above $75,000.

* 29.6% of sports radio listeners have an income above $100,000.

* 41.6% of sports radio listeners have children living at home. SPORTS RBADIO LISTENERS BY AGE

* 76.3% of sports radio listeners own their own homes.
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